
  

 

 

 

 

 

 
 
ROLE 
DESCRIPTION 
 

 

Head of 

Communications 



 

  

Job Title:   Head of Communications 

Initial term:   Permanent  

Reporting to: Director of Communications   

Salary:  From £63,000 

Location:    London, Westminster  

Website:  www.nhsproviders.org 
 

ABOUT NHS PROVIDERS 

NHS Providers is the membership organisation for the NHS hospital, mental health, 

community and ambulance services that treat patients and service users in the NHS. We help 

those NHS foundation trusts and trusts to deliver high-quality, patient-focused care by 

enabling them to learn from each other, acting as their public voice and helping shape the 

system in which they operate.  

 

NHS Providers has all trusts in membership, collectively accounting for £92bn of annual 

expenditure and employing more than one million staff. 

 

NHS Providers is the single voice for NHS public providers, recognised for our effective 

lobbying and influence within government, as a promoter of shared learning, and as a 

provider of exceptional support and development for NHS trusts and foundation trusts.  

 

Our vision is to be an outstanding membership organisation for all NHS providers, unrivalled 

in the influence, voice and support we offer members. Our mission is to support trusts to 

work collaboratively within and across local health and care systems, to deliver high-quality, 

sustainable NHS care for patients and service users. 

 

NHS Providers is a member-owned charity with a board of elected trustees working with and 

for our members to promote a vibrant and sustainable NHS public provider sector. The board 

meets ten times a year and is chaired by Sir Ron Kerr. Membership of NHS Providers is open 

to all NHS foundation trusts and trusts. 

 

 

PURPOSE OF THIS ROLE  

To provide oversight, management and support for all of our communications activities in 

support of the director of communications, working closely with colleagues across the 

organisation, and providing a point of contact for members and stakeholders. Key areas of 

responsibility include our digital, publishing, marketing and brand management activities, 

and member liaison to support the work of NHS communications colleagues.  

 

 

 

 

 

http://www.nhsproviders.org/


 

  

NATURE AND SCOPE  

The public profile and influence of NHS Providers has grown significantly over the last few 

years under the leadership of chief executive Chris Hopson. Our high performing 

communications team has played a central role in this. As we develop our offer further, we 

are looking to recruit an ambitious individual to play a senior managerial role in support of 

our director of communications.  

The postholder will have operational responsibility for coordinating the work of the 

communications team, and for leading our digital, publishing and marketing output. We 

produce a number of high profile reports, briefings, infographics, podcasts and other outputs 

that require expert editorial input, management and planning. You will provide oversight and 

support to ensure our content is produced to the highest editorial and production standards. 

The head of communications will have an important leadership role in the organisation as 

part of our senior management team (SMT), which sits alongside our executive team (the 

latter consists of the CEO and four other directors, including the director of communications).  

You will also support the director of communications to deliver the new communications and 

marketing strategy, to reflect the voice of our membership effectively with different 

audiences. 

You will play a pivotal role as a senior leader within the communications team. Within this 

you will have direct line management responsibility for the communications manager and the 

marketing manager.  

You will be responsible for overseeing the delivery of our digital strategy, including the 

development of our website, and you will be the guardian of our brand. You will also work 

closely with the media and strategic communications lead to ensure our media activities, 

including blogs and social media, are effective, consistent and well coordinated.  

You will be the key point of contact for our vibrant communications leads network, working 

with its chair to develop engaging programmes for virtual and face to face events, as well as 

contributing to a lively WhatsApp group of comms professionals. This network is an 

important point of contact with communications leaders across our membership providing us 

with valuable insight and intelligence. 

 

This is an exciting opportunity for someone who is passionate about communications and is 

looking to build their experience in a high profile national organisation that produces strong  

thought leadership content.  

The postholder will be supported to develop their expertise through ongoing development.  

 

ACCOUNTABILITIES 

• Lead and manage the communications team in support of the director of 

communications. 

 

• Make a full contribution to the work of the senior management team by supporting the 

corporate policy making process, helping to co-ordinate activities between teams, and in 



 

  

role-modelling and promoting our organisational values, supporting a positive, consistent 

and transparent culture for staff. 

 

• Work with the director of communications and colleagues across the organisation to 

ensure we have a well-managed approach to our publications, member bulletins, social 

media, podcasts and other outputs, ensuring they are delivered to the highest editorial 

standards, in a timely manner and in the most effective formats.  

 

• Support the delivery of the organisation’s forthcoming four-year corporate strategy, as we 

expand our range of activities to become the voice of NHS providers working in local 

systems.  

 

• Oversee the continued development of our website, working closely colleagues across the 

organisation to identify improvements that will enhance member engagement, and 

ensuring excellent design, with easily navigable access to high quality, closely curated 

content.  

 

• Evaluate the effectiveness of our communications activity and lead on testing and 

implementing innovative approaches across the breadth of our output. 

 

• Take communications partnership responsibility for high-profile projects to ensure 

effective joint-working with colleagues across the organisation.  

 

• Support our training activities and workshops for media training, digital and social media, 

videos and podcasts.   

 

• Strengthen and promote our marketing role in support of our growing development, 

events, membership and commercial activities. 

 

• Help to set the agenda and provide support to the director of communications in 

organising the communications leads network and other related activities. 

 

• Contribute as required to media activities including on-call responsibilities. 

 

• Take lead responsibility for overseeing and developing our brand, including our visual 

identity. Ensure brand guidelines are in place and followed so that all outputs are 

produced to a consistent and high standard.  

 

• Line management responsibility for three members of staff, with oversight of the wider 

team in support of the director of communications, including the management of team 

budgets.  

 

EXPERIENCE AND UNDERSTANDING 

• Experience of working in a busy communications environment, ideally working with policy 

content. 

• Experience of managing staff either in a line management or project management 

environment. 

• Experience of working at a senior level in digital communications and publishing.  



 

  

• Ability to work autonomously and collaboratively as part of a broader team, recognising 

the importance of integrated communications and effective team working.  

• Ability to contribute corporately to the organisation’s objectives via the senior 

management team and other avenues 

• Interest in public policy and in supporting communications activity which is designed to 

have impact and influence and/or sharing learning effectively. 

• Experience/knowledge of the health sector is desirable but not essential. 

• Understanding of and commitment to upholding our organisational values – being 

respectful, inclusive, collaborative and effective. 

 

 

KNOWLEDGE AND SKILLS  

• Educated to degree level or equivalent. 

• Strong writing and editing skills, including the ability to tailor products to different 

audiences (including member trusts, national stakeholders and policy makers and political 

audiences). Expertise in communicating complex material to both expert and lay 

audiences.  

• Ability to act on initiative, to work under pressure and to prioritise a heavy workload. 

Excellent organisation and planning skills are essential.  

• Excellent interpersonal skills with the ability to communicate effectively with people at all 

levels.  

• Strong experience of digital communications, in particular using a website CMS, social 

media platforms, newsletter content management and customer relationship management 

systems. 

• Experience in training others to develop their digital and writing skills is desirable but not 

essential.  

• Excellent IT skills using a range of different tools and software, such as Adobe, Microsoft 

Office, InDesign and content management systems (we use the open source platform 

Umbraco).  

• Knowledge of evaluation tools including Google Analytics and Twitter Analytics, as well as 

search engine optimisation techniques, is desirable. 

 

STAFF BENEFITS 

We offer a wide range of benefits: 

• 25 days holiday plus 2 additional days off at Christmas 

• personal development training and memberships to professional bodies 

• study leave, help another leave day, service-related leave and the potential to 

purchase up to five days extra off per year 

• enhanced maternity and paternity leave pay 

• season ticket loan for travel 

• access to life insurance and dental plan 

• enhanced pension scheme 

• annual health checks and flu jabs 

• cycle to work scheme  

• health and wellbeing initiatives 



 

  

• access to the employee assistance programme, a confidential counselling service.  

 We also run a number of staff clubs, including a running club, yoga classes and a book club, 

as well as a staff mental health group.  

 For more information please contact Lydia Kirton 

 


